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Part 5  Textiles 

Project 2 The revival of craft and the handmade 

 

Research point 

Do some research into slow design.  

What are the guiding principles of this movement? 

Slow design promotes a slowing of our collective metabolism  and consumption of 

resources while encouraging positive behavioural change. The change element is 

considered important; it’s about educating and encouraging people to get more from 

less as well as promoting sustainable design. 

Slow design originates from the Slow Food movement in Italy which promotes a 

return to cooking and eating well and celebrating regional, local cuisine from well-

sourced, high quality ingredients. It questions some of the values of our fast paced, 

globalised world. 

The movement doesn’t shun everything today’s world offer but it advocates doing 

less and doing it well. It encourages designers to make a conscientious choice of 

materials and processes, to consider which design strategies may encourage a long-

life relationship between the object and its owner and also to consider the future 

(post-consumer) life of the object or material it is made from. 

Emotionally Durable Design is a term coined by product designer and researcher 

Jonathan Chapman which refers to the strategy for increasing the ‘empathy’ and 

durability of the relationship between a product and its owner/user. 

To combat what is in a sense ‘fast fashion’ with many people regarding the cheap 

but stylish clothes available in so many high street outlets as disposable (often 

ending up in landfill) slow design is about strategies to encourage people to cherish 

and care more for their garments (or other products), including designing textiles 

which adapt and change with age or allowing for customisation. 

It’s about being more than a passive consumer and having a real relationship with 

our possessions; caring about where they came from, how they were made and what 

happens to them in future. 

Slow design encourages  'open source' processes and collaboration; sharing, co-

operation and transparency of information so that designs continue to evolve. 
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Do you believe this approach to design and making could have a positive 

impact on our consumption of products 

Yes I do but I believe people with higher incomes, who are more readily able to pay 

the higher prices that slow design products must command, are likely to be more 

easily convinced of the merits. Within the UK the poor are getting poorer and the 

temptation for families to pick up cheap garments in, for example, Asda or Primark, 

is understandably huge.  

But there is hope I believe as it is so much easier now for people to use social media 

to sell good quality items after they have had their use from them and, judging by my 

nieces, young people often do think about whether they can supplement their 

incomes by selling  an item before consigning it to bin. Their motivation may be as 

much about getting a bit of cash back as saving the planet, but it makes a difference.  

Also, the growing interest in sewing and other crafts encourages people to think 

about how they might repurpose or upcycle an object to give it a new life. 

Perhaps the movement needs  to educate the likes of Asda and Primark and 

encourage them to adopt some slow design principles in some of their ranges. I’m 

sure some one somewhere is trying to make this happen but I can’t find any internet 

references to initiatives. 

Another factor that may work to the slow movement’s advantage is that due to the 

very high price of property (whether owned or rented) relative to incomes, many 

people are living in smaller homes and this may encourage them to make more 

careful decisions about what they buy.  

Would you place more value on a product that has been created with this principle in 

mind? Why or why not? 

Yes I would at this stage in my life because I understand and appreciate the value of 

good design and I have learnt, after unfortunately very many trips to the dump, that if 

one can, it is better to buy good quality, durable items.  

I’m not a dedicated follower of fashion… I have confidence in my own tastes and 

judgement and do not feel the need to update my entire wardrobe or interior décor 

on a regular basis. 

I’m the movement’s ‘quick win’. There are many far more challenging market 

segments out there and I have briefly alluded to some of them above. 

Sources 

http://www.tedresearch.net/media/files/Slow_Design.pdf 

http://www.tedresearch.net/media/files/Slow_Design.pdf
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http://www.slowdesign.co.za/index.php/about 

http://www.slowdesign.co.za/index.php/about
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Exercise 1 

Read Justin McGuirk’s article in full… 

https://www.theguardian.com/artanddesign/2011/aug/01/rise-designer-maker-

craftsman-handmade 

Do you believe there is a demand for hand-made objects and work? Why do 

you think consumers seek out these qualities in the objects they buy? 

Of course there is a demand but it’s difficult to assign a measure to the level of that 

demand.  As mentioned in my earlier research notes, generally speaking hand-made 

is expensive (especially handmade in Western countries) and that may limit demand 

unless people have made a conscious choice to ‘get more from less’. 

The Range chain stores present an interesting dichotomy. One half of the store is full 

if cheap and cheerful mass produced decorative household goods with throwaway 

price tags, all a long way removed from the principles of the slow design movement.  

The other half of the store is dedicated to people who make things… art and craft 

materials, wool, fabrics, dye etc. There is a trend now for people to buy a big canvas 

and splish splash or stencil some paint on it and hang it on the wall. Original art for a 

knockdown price and a talking point too. On Radio 4 recently I tuned into an 

interview about how people are now making their own wedding accessories (table 

decorations, invitations, cakes, flower arrangements etc etc) to save money and also 

customise their wedding and make it personal by getting friends and families 

involved in the making. The Range has certainly tapped into this market as they 

have a whole section dedicated to DIY wedding materials.  

There is definitely a change happening. People are making more things themselves 

(which has to be a healthy development whatever the motivation) and, I believe, 

many more people are beginning to be more appreciative of the time and talent that 

is often invested in the making of handmade goods.  This is particularly true if you’ve 

had a go yourself. 

I have a special interest in signwriting and have now met quite a few traditional 

signwriters. They use their skills (it takes an eight year apprenticeship to become 

fully proficient) to hand paint signs that are individual and unique and suited to the 

environment in which they will be displayed. Their signs are a world apart from the 

machine  made plastic signs that adorn most shops fronts. But interestingly in this 

case the handpainted is not significantly more expensive. The computers and 

machinery required to make plastic signs is very expensive but the traditional 

signwriter just needs his box of paints, some plywood and his brushes. Traditional 

signwriters are busier than they have ever been. Demand is particularly strong from 

https://www.theguardian.com/artanddesign/2011/aug/01/rise-designer-maker-craftsman-handmade
https://www.theguardian.com/artanddesign/2011/aug/01/rise-designer-maker-craftsman-handmade
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people selling artisan products and pubs and shops that want modern, individually 

designed signage that makes a statement about their values. 

Do you think the desire for hand-made products is based on a romantic perception of 

the hand-made and a sense of post industrial nostalgia for the pre-industrial? Why or 

why not? 

I don’t personally hold with a view that the desire for hand-made products is based 

on a romantic perception of the hand-made and post- industrial nostalgia. 

I believe some people want to own some items that are not mass produced but more 

unique, more of an expression of who they are as individuals and their values. And 

growing numbers of people want to buy goods that are sustainably and ethically 

produced – whether they are handmade artisanal products or mass produced. 

And as discussed earlier, people sometimes make things themselves because it’s a 

practical, affordable and enjoyable option.  

Do you feel that hand made products are viewed as luxury or value added 

products? How do handmade items compare with mass produced items in 

terms of their value, life cycle, cost and ethics. 

Handmade products are sometimes viewed as luxury or value added products 

because their numbers are necessarily more limited, they are more personal, can 

often be customised and made to order to meet personal needs.  

I ask myself whether there are cases in which handmade is consider to be less 

desirable, less valuable? Possibly… a bad painting, or poor piece of carpentry for 

example. Perhaps it’s a matter of personal taste. For example the giant chainsaw 

carved mushrooms that are sometimes sold at craft fairs don’t compare favourably 

with the luxury appeal of a handmade pair of shoes. 

I don’t think one could say that handmade items are better than mass produced 

items in terms of their value, life cycle, cost and ethics. These factors are design and 

manufacture dependent. 
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Reflect on any hand-made item you 

own (not necessarily textiles). Can 

you remember why you were drawn 

to it? Did the fact that it was hand-

made make it feel special or did you 

buy it because you liked the 

design?How did its price compare 

with the industrially produced 

equivalent? 

One of my most treasured possessions 

is an embroidered wall hanging that I 

bought in Bangladesh. I have now owned it for about 20 years and have no wish to 

part with it. I bought it because the naïve, traditional designs are lovely and because 

I wanted to support the people in the villages who hand sew these Kantha 

embroidered designs which are passed on from generation to generation. There is 

no industrially produced equivalent. If there was, the perfection of mass production 

would probably reduce its charm. I can’t remember how much I paid for this item but 

it almost certainly wasn’t enough. 

  

Section from a Kantha embroidered wallhanging hand 
sewn in Bangladesh 
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Research point 

Research a designer / artist / maker whose work you are drawn to… 

Jette Clover, fibre and mixed media artist (Danish) 
Jette Clover was born and raised in Copenhagen, Denmark. She has lived and worked 

for many years in the USA and the Netherlands and since 2005 in  Antwerp, Belgium. 

Her formal education is in journalism and art history. She worked on a daily 

newspaper in Copenhagen, had an art gallery in Los Angeles, California and has 

curated exhibitions at the Dutch Textile Museum. Since 1998 she has worked full 

time as a studio artist. 

What is their craft and how do they approach it in their work? 

Jette constructs what she describes as art quilts. She combines cotton, linen, silk, 

cheese cloth and paper, and uses a variety of surface design techniques, including 

dyeing, painting, discharge dyeing (removing the dye with bleach or acid; results a 

bit like tie dyeing), printing, screening, rusting (using rust as a dye), stitching, photo 

transfer etc. She likes the tactile quality of textiles and their identification with 

women's history.  

She says: “I love to experiment, but I always seem to come back to screen printing. I 

am especially interested in discharge dyeing and rusting fabric because of the 

unpredictable results. I like working with processes that I can’t really control.” 

“They are wall pieces, and I don’t see any difference in having a painting or an art 

quilt hanging on the wall. It is not the material that makes it art.” 
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Clover works in cycle of construction-deconstruction-reconstruction. For her White 

Wall series she printed letters and text in black and then erased them by over-

painting many times with white acrylic paint and sanded certain areas to reveal what 

was below, as if time had eroded and distressed the letters. 

“I like to use discarded ‘stuff’, things that no longer are considered useful and give it 

a new life. I use found objects, both as material and as tools, and often the found 

fabric or paper also become the subject matter: fragments of the past that are being 

rescued and re-used in a new context. Making art to me is having a dialogue with 

materials, and found materials with holes and stains make me feel invited to 

participate in an exchange of mark making.”  

Do they adhere to the ideas of Slow Design? To what extent does this allow them to 

take risks, experiment and innovate? 

Clover’s approach certainly embodies the ideas of slow design. Her work is made 

from found materials (sometimes using found materials as tools) which she 

transforms. She overprints, paints and sands her materials using painstaking 

processes. No two pieces are ever alike. This is the very opposite of mass 

production where the process outputs are predetermined and identical. In a sense 

each piece is experimental and Clover herself says (see above) that she likes 

unpredictable results and processes that she can’t control. 

Is their story or the story of their work important? Why? 

Jette Clover was a journalist before she became a full time artist and found herself 

drawn to the traces of text that appear in layers on urban walls; overlapping posters, 

faded advertisements and sprawling graffiti. She describes these weathered, cryptic 

and often unintelligible fragments as a form of public communication and 

incorporates them in her work. She says: “Whereas before I was chasing the daily 

news, I am now primarily searching for traces of 'old news'. Through my walks in the 

city I collect street-memories in the form of torn posters, faded advertisements and 

cryptic graffiti. I photograph, paint, screen print and stitch these remnants of 

communication and wonder about the traces we leave behind ...” 

I relate closely to Clover’s motivation. Having worked for Reuters news agency and 

made my living with the written word, I too find the text in all its forms quite 

compulsive. Her personal motivation and history makes her art unique to her, it gives 

it authenticity and veracity. 

The text on Clover’ pieces is not meant to be contemplated for its meaning. She 

says: “It is there to be seen - rather than to be read - and to be seen as the human 

need for communication, from writing literature to scratching on a rock, spray-
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painting an abandoned building or making a quilt.” 

 

http://jetteclover.com/Jette_Clover/Gallery.html (accessed 28/02/2017) 

http://www.textileartist.org/landscape-textile-art/  (accessed 28/02/2017) 

http://www.textileartist.org/jette-clover-words-and-walls/ (accessed 28/02/2017) 

http://www.jetteclover.com/Jette_Clover/Bio.html (accessed 28/02/2017) 

 

http://jetteclover.com/Jette_Clover/Gallery.html
http://www.textileartist.org/landscape-textile-art/
http://www.textileartist.org/jette-clover-words-and-walls/
http://www.jetteclover.com/Jette_Clover/Bio.html

